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Has the football finished yet? I’m 
just asking for a friend! As I write 
this the country is very excited 
about England’s chances after a 
couple of group wins.

And it is like that in business, too. So how 
are we performing at Talbots after the first-
half (of the year)? Well, we started slowly, 
picked things up as the half wore on and are 
well-placed for the second-half. Particular 

Mary Mocklow
Chief Executive Officer
Talbots Law Ltd
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Hello!
highlights in the first-half was our involve-
ment in the Black Country Business Festival 
and our passionate support for Birmingham 
Children’s Hospital. 

I’m not a football fan, cricket is more my 
thing. As I think about the next six months, 
I hope we avoid a batting collapse and our 
results for the year bowl this maiden over! I 
hope you enjoy this edition of talbotstimes, 
which is packed with amongst other things, 
a great article or two on how to be ‘savvy’ 

with social media. Definitely one for me! 
Enjoy.

More on page 10.



New BusinessBCBF
Most Engaged Business

Above: Mitch Kowalski seminar from 26th April.

Below: Federation of Small Businesses round-table 
discussion event.

“One of the most innovative and dynamic 
Festivals this country has ever seen.”  
Corin Crane, CEO Black Country Chamber of Commerce
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Commercial Property
We caught up with Claire Cooper, an Associate Solicitor in the Commercial Property team, to talk about 
landlords’ rights when tenants don’t pay.

“Landlords don’t like empty units” 
Claire told us,”but a tenant who 
doesn’t pay the rent is never 
desirable. However, landlords’ rights 
differ according to the circumstances 
and landlords’ options can 
sometimes be very limited”.

It is common practice for all 
commercial leases to contain a 
forfeiture provision. This allows  
a landlord to peaceably re-enter 
a property and end a lease in the 
event of non-payment. Usually this is 
when unpaid rent is for 14 or 21 days.

Sometimes tenants will say to a 
landlord their inability to pay is a 
short term issue. For example, due to 
cash-flow. This is usually backed up 
with a promise to pay the arrears. In 
many cases, this happens. Landlords 
may agree for the tenant to bring the 
arrears up-to-date over a period of 
time...

But landlords also need to be 
cautious. Their rights are often 
restricted if a tenant subsequently 
enters into some form of insolvency. 
For example, a landlord’s right to 
forfeit is no longer available if a 
tenant enters into administration 
unless there is a court order or the 
appointed insolvency practitioner 
gives consent.

In addition, landlords will find 
themselves regarded as an unsecured 
creditor in the tenant’s insolvent 
estate. What does this mean? Little or 
no return to a landlord for any rent 
arrears and no recovery in respect of 
dilapidations claims!

Landlords should take advice at 
an early stage as to what options 
are available if rent arrears start to 

escalate. Way before that, landlords 
should make adequate provision at 
the start of the lease, i.e. by way of a 
personal guarantee or rent deposit.

Finally, a landlord should be cautious 
in agreeing early surrender with a 
tenant as this will lead to immediate 
liability for business rates, utility 
charges and standing charges. 

All unwanted costs for a landlord 
whilst their property is re-marketed 
and stands empty. 

“As you would expect, I recommend 
landlords seek advice and agree 
matters on a without prejudice 
basis, as far as possible, in order to 
preserve their position for as long as 
possible” Claire concludes. 

Claire Cooper
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Talbots are delighted to have 41 mountaineers ready to brave Snowdon in 
July. And it is not too late if you’d like to sponsor them! Why are they doing it? 
To raise monies for Birmingham Children’s Hospital, Talbots’ chosen charity. 
To date, over £4,500 has been raised on Just Giving and we’re hoping to 
add even more. But we need all the help we can get.
How do I sponsor  a walker?
Just follow this link to donate:  https://www.justgiving.com/companyteams/
talbotslaw or simply text TALB60  followed by your donation about to 70070

What is Just Giving?
Just Giving is the world’s most trusted platform for Online giving. They have 
helped people in 164 countries raise over $4.5bn since they were founded in 
2001. 
Interested or have a question?
Contact Belinda Hill who will be happy to help and on behalf of BCH, 
thank you.

Over 40s Club

Three intrepid Talbots cyclists are tackling a mammoth challenge to raise 
monies for Birmingham Children’s Hospital (BCH.

Matt Wistow, Callum Haynes, and Peter Hill have signed up for the London 
to Paris bike challenge. Pete is well into his training and recently completed 
the 75-mile Mad March Hare Cycling Sportif, where BCH was also the chosen 
charity partner.

Can we persuade you to sponsor our three musketeers?

The trip takes place 5th-9th September,300 miles spread over four days. 
This is not a challenge for the faint-hearted, but promises to be an amazing 
adventure. It would be even more so if you could help our chaps raise as 
much for a great cause as possible.

To do so, contact Belinda Hill for more information.

THREE MUSKETEERS!

mailto:belindahill%40talbotslaw.co.uk?subject=Snowden%20Walk
mailto:belindahill%40talbotslaw.co.uk?subject=Bike%20Ride


Ian Bond

Trusts & Estates
As part of the Ministry of Justice’s modernisation programme, they propose to 
introduce an online grant of representation service. The aim? To simplify the 
application process and to allow for applications to be handled digitally.  
Let Ian Bond (Head of Trusts & Estates) explain more.

“Currently, the process can be 
lengthy and cumbersome” Ian 
says. “It can require Oaths to be 
sworn by clients with papers and 
documentation submitted to the 
Probate Service. The new service 
aims to make applying for a grant 
of probate as smooth and simple as 
possible.”

Talbots is one of a select number 
of law firms chosen to work with 
HM Courts and Tribunals Service 

Probate Reform team to launch a 
pilot version of the digital service 
in May. The chosen firms are spread 
across the UK, and will take part by 
applying for probate online using 
the new digital service. The idea 
is to thoroughly test the system 
and to help raise and resolve any 
issues prior to release. At the same 

time, it will allow for any additional 
functionality needed to be built into 
the application.

“I am delighted we are working 
with the Ministry of Justice on this 
project” Ian continues, “which will 
benefit not just Talbots’ clients but 
the whole legal profession. We pride 
ourselves on being agile, energised 
and proactive with our use of 
technology and this is a perfect fit to 
work with the Ministry of Justice”.
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5. Start a discussion
You can start discussions within your groups by 
giving your comment a title and then writing 
details, or link to a blog post, article. Asking 
questions is a great way to start a meaningful 
discussion.
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94% of the adult population in the UK has a mobile ‘phone, 
whilst 88% of homes have internet access. The big question 
is: How do you ensure you and your data stay safe? 

1. Always logged-in?
In today’s busy world, convenience and 
simplicity are just what many of us are 
looking for, but unfortunately, some 
companies take advantage of this. For 
example, have you have taken part in a survey 
whilst logged in to Facebook?

You do it, post your results because you’re in 
the top 1% in the UK. Clever you! But it turns 
out that company has just grabbed a whole 
load of data off you.

2. How do they ‘grab’
my data?

When you use your Facebook account to sign 
in to a website or app, you’ll be asked, quite 
clearly, whether the app is allowed to access 
your profile. You grant access – that’s how!

Then it may then ask if it can have access to 
your friends list… see where this is heading? 
They’re after their data, too!

The sinister thing here is unscrupulous apps 
and websites can get hold of data about 
people who haven’t specifically given their 
permission. And that’s not right.

3. What data do they
know and am I safe?

It’s hard to tell.

Some data is easy to grab – like your phone’s 
GPS system. It knows exactly where you are. 
When you post something from your favour-
ite holiday resort, Facebook knows.

It’s all very clever. But it can also mean you’re  
giving a little too much away. For example, if 
you’re skiing in France, it means your house  
is empty. Do you really want to broadcast that 
to the world?

Anytime we use websites, order online or use 
an app, we’re supplying data that is useful. To 
target us for all kinds of reasons. Like person-
alised and useful information. Or to influence 
us. Ultimately, we have control. The best 
defence is to be careful with what you share 
and who you share it with.

1. Delete Facebook!
It's a drastic step, but if you’re really 
worried, it’s the only way to be totally sure 
your data isn’t going to be used. Facebook 
assures us that when you delete your 
account, all of your data will be gone in 90 
days. 

2. Up the privacy!
Maybe deletion is not for you, but you’re a 
bit unsure about telling everyone that you’re 
not at home. Go to settings again, click on 
“Privacy” and change “Your Activity” from 
“Public” to “Friends.”

3. Post smartly!
If you’re constantly updating people about 
the latest gadgets you have, the best places 
to holiday and your amazing new car, you’re 
essentially advertising yourself to everyone 
– and someone could take advantage. Think 
before you post!

How to protect yourself 
in three simple steps

LinkedIn has more than 350 million users from 200+ 
countries and 40% of users check in daily. There has never 
been a more powerful business networking tool. How do 
you get the most from it?

1. Rock your profile!
The personal brand is so central to LinkedIn, put 
some effort, thought and creativity into rocking 
your public profile, top to bottom.

Like a professional headline. 120 characters to 
make a first impression. Next, enter a healthy 
dose of keywords describing yourself and your 
areas of expertise to make sure you’re found 
via relevant searches. Then there is the photo, 
background, contact information and so on. 
Give thought to each equally.

2. Grow your network
Who do you know? LinkIn with them but always 
(always) write a personal greeting if you want to 
make a good first impression.

3. Join groups
There are millions catering to all business 
interests, and they exist to share content and 
ideas. They also provide another way to identify 
and make connections.

4. Say something
Share your thoughts – simple. And if you want 
to tell a LinkedIn member that you’ve 
mentioned them in an update, use @ followed 
by their name (this also works for companies.)



Twitter! What is it? Put simply, it is an online 
news and social networking platform where 
people communicate using short messages 
called tweets. And 500 million tweets are 
sent every day by 330 million users! In the UK, 
there are roughly 13 million of us tweeting. 
But how do you tweet successfully? Here are 
5 top tips to spark conversation and keep 
your audience engaged.

Keep it short!
A concise Tweet makes an impact. 
Keep each Tweet focused on one 
specific message rather than trying 
to communicate multiple things. 
Got more to say? Include a link to a 
blog post or website.

#hashtag relevant!
Hashtags allow you to expand your reach and tap into 
relevant conversations by using keywords relevant to you - 
so go on, use one (but never more than two per tweet.)

Connect!
Like a good conversation, retweeting and 
replying to others is a great way to maintain 
your Twitter profile. People love to talk to 
businesses directly on Twitter. Be responsive 
to any questions, comments, and criticisms 
that come your way.

Ask stuff!
Asking questions is an effective way to 
to interact with your audience or you 
could use Twitter polls to survey on 
specific topics.

Paint a picture!
Adding an image, video, or GIF to 
your tweets leads to higher 
engagement rates. People are 3X 
more likely to engage with a tweet 
that contains videos and photos.

1

3

5

4

2 Now that you’re Tweeting out different content types, checking your 
free Twitter analytics will help you understand what content resonates 
with your audience. Use the Tweet activity dashboard to monitor 
engagement rates — this will help give you a better understanding 
of what your audience wants to see. Experiment with new creative 
elements often and hone what performs well.
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Socially Savvy



Jade diamond!
Well done to Jade 
Lane who organised 
a ball for SANDS, the 
stillbirth and neo-
natal death charity. 
Over 100 people at-
tended helping raise 
over £830.00. Well 
done Jade, we are 
very proud of you!

Family matters!
A recent Breakfast Club was “A Family Affair” with guests 
entertained by Family Barrister, Matthew Maynard (St. Ives 
Chambers.) His talk was hugely entertaining and delivered in 
his usual robust, no-nonsense style. Email Belinda Hill to join 
us at our next one. 

Spring forward!
Talbots popped along to the ‘Spring into 
Enterprise’ event at the Molineux where 
Sam Lane, Joe Foley and Amy Tsang 
talked to local people wanting to set up 
in business. Run by Access to Business, a 
local charity that helps local people into 
employment and self employment, the 
event shared  various stories from start up 
companies. 

Any other business
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Not all lawyers...
Are dull. Which is why this BBC 
news story made us chuckle... and 
blush in equal measure.  

http://www.bbc.co.uk/news/uk-england-birmingham-43723897



